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Tech to Meet the Moment: Programmatic
Technology to Connect audiences and
Advertisers

As part of Ofcom’s comprehensive, annual report on trends and important behaviours in UK audiences, we have
produced a three-part content series outlining developments marketers need to be aware of. We think the
findings outlined in these posts will enable you to better connect with UK audiences, and will help inform
subsequent campaigns. You can read part one on streaming video on demand, or SYOD trends here, and the
second post on original content trends here.

In our final post in this series, we will be discussing technological breakthroughs and initiatives geared towards
meeting the demands of advertisers in an increasingly streaming landscape.

Finding: Investment in new programmatic technologies will enable advertisers to buy ads on an
automated basis

Technological shifts in how content is consumed in the UK have changed the strategies advertisers must
employ to better connect with and engage audiences. This has led to the development of programmatic
advertising technology and tools that have allowed for the automation of ad buying. Automated ad buying will
serve to marry the advantages of online advertising to TV formats, including increased flexibility for existing
advertisers and lowered barriers of entry for those new to the space.

The ability to buy programmatic, data-targeted video on demand (VOD) in premium spaces is a net gain for
advertisers. Programming buying of streamed TV media becomes a brand safe and well-known environment
selected by smart TV households rather than a long tail inventory product across channel apps and publishers.

Opportunity for advertisers: OneView by Roku is the platform built for TV streaming advertising

OneView is the platform built for TV streaming. It enables marketers to plan, build and run omnichannel
campaigns that maximise impact. Our data is driven by direct consumer relationships - and the trust we
have with streamers provides us with robust insights beyond those available via just a third-party cookie.

Roku's OneView allows marketers to make changes in real time to ensure campaigns meet their budget and
goals. And machine learning technology offers insights to inform your spending and reach goals. By advertising
with Roku, brands can forecast, buy and measure mobile, desktop and streaming TV campaigns that are
informed by exclusive data and drive actionable insights.

Roku's OneView ad platform allows advertisers to reach cord cutters and SVOD viewers on and off Roku’s
platform and access more accurate TV audience data powered by Roku’s direct consumer relationships.

Our OneView Ad Platform includes:

@ Cross-device identity solutions - access more accurate TV audience dataset powered by Roku's direct
relationships


https://www.ofcom.org.uk/research-and-data/tv-radio-and-on-demand/media-nations-reports/media-nations-2021
https://advertising.roku.com/en-gb/blog/insights-analysis/what-we-learned-from-ofcom-s-media-nations-2021-report-svod-findings
https://advertising.roku.com/en-gb/blog/what-we-learned-from-ofcom-s-media-nations-2021-report-the-power-of-original-content

® Further campaign reach - Roku’s data can help identify who are heavy Subscription Video on Demand
(SVOD) viewers for advertisers to target, both on and off of Roku across all devices and inventory

® Proprietary audiences - activate numerous unigue segments based on direct customer relationships
resulting in deeper insights

® Forecast OTT instantly - calculate TV streaming ad inventory availability in seconds to plan campaigns that
can be activated across Roku and other TV streaming publishers

® In-flight attribution - optimise reach, frequency and performance across TV streaming, desktop and mobile
campaigns

® Measured outcomes - measurable demographic delivery or business outcomes such as website visits or
mobile app downloads allowing a greater capability to track performance with connected TV

Roku Will Help Your Brand Evolve into the Streaming Era

Just as consumers’ relationship with TV content consumption is changing, TV trading is evolving too. Roku is
building the technology infrastructure and offering solutions to ensure you and your brand have control of the
tools to reach and engage audiences as streaming becomes more entrenched in the UK.

Want to learn more about OneView can help your brand evolve to build campaigns fit for the streaming
era? Contact us.
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Have questions? Need a customized solution? Fill
out this form and a Roku Advertising team member
will reach out to discuss how we can help.
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Subscribe to The Stream, our monthly newsletter for exclusive streaming insights
delivered to your inbox

By submitting this form, you agree to receive marketing emails about our products and
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