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3 Ways to Adapt Streaming Advertising Amid
COVID-19

In challenging times for marketing, creative quality is more important than ever. Today, most advertisers (63%)
are adjusting messaging to meet the moment, including increases in mission-based (+42%) and cause-related
(+41%) marketing, according to a recent IAB survey.

Here are three best practices to adapt streaming creative while consumers shelter in place.

1.5hift from ad space to unlocking value

Consumers are more likely to consider a brand if they receive something valuable in the form of free sampiles,
giveaways, or experiences. While social distancing, we are seeing streamers turn to uplifting entertainment like
lifestyle, film, DIY and educational channels. Smart advertisers are going beyond the 30 second spot to unlock
and curate this content for consumers. For example, fitness brands like Beachbody, FitFusion and Gaiam are
offering various free trials of their on-demand fitness classes to help support people’s physical and mental
health during this stressful time. Such thoughtful, pragmatic giveaways not only help in customer acquisition,
but are also remembered as genuine moments in the overall journey.

2.Stay nimble and highlight new offerings

US restaurants, gas stations, movie theaters and bars, among other locations have seen dramatic falls in foot
traffic in recent weeks. As a result, many businesses have moved towards at-home delivery, curbside pickup,
and online shopping. Some consumers are not sure what goods are available or how to buy them. Brands can
use dynamic advertising updates to offer the latest information on store hours and policies, no-contact delivery
options, online coupons, and more. They can also combine efforts to highlight fundraising efforts for their
nonprofit partners with consumers during this significant time of need. Keeping creative current with the latest
information and opportunities keeps campaigns relevant and effective.

3Get creative with your TV & social creative

Unable to shoot new live video and production practically halted across the board, and advertisers are rightly
concerned. Not only can their TV creative not be relevant to the current consumer environment, but it can be
expensive and time-consuming to scrap and produce new creative. This has led brands to partner with agencies
to quickly repurpose evergreen creative, while working remotely and in parallel to create new content. Many
advertisers are also relying on talented animators and digital storytellers who can bring their message to life
while still observing social distancing guidelines. Another option besides tweaking existing TV creative?
Marketers are moving quickly to repurpose static social assets, which are easier to develop, into 6 second video
ads that can run across video partners.


https://www.iab.com/wp-content/uploads/2020/03/IAB-C19-BuySide_Ad-Spend-Pulse_FINAL.pdf
https://enterprise.foursquare.com/intersections/article/how-covid-19-is-influencing-real-world-behaviors/
https://www.ninthdecimal.com/insights-research/
https://www.ninthdecimal.com/insights-research/

Moving Forward

Creative quality is the single most important driver of success for an ad campaign. In fact, creative plays a
larger role in driving sales than targeting, reach, and context combined. Advertisers and their partners need to
innovate and think creatively during this difficult and unprecedented time. The brands that nail this mix will
emerge from the crisis stronger than before.

Originally Posted on VideoNuze

Patrick Colletto

Head of Sponsorship Sales & Brand Partnerships, Roku

Written by:

Roku Advertising

Stay updated with Roku Advertising.

Email

]

By submitting this form, you agree to receive marketing emails about our products
and services. You can unsubscribe via a link in the email.

Related posts


https://www.ncsolutions.com/case-studies/five-keys-advertising-effectiveness/https://www.ncsolutions.com/case-studies/five-keys-advertising-effectiveness/
https://www.videonuze.com/perspective/three-ways-brands-can-adapt-streaming-advertising-amid-covid-19

ROKU | Home

<

—

STREAMING 101 DISPLAY ADS
BLOG

Best Practices for Roku Native
Display Ads

STREAMING 101 ONEVIEW
BLOG

How to Reach More
Streamers With OneView by
Roku

STREAMING 101
BRAND EXPERIENCES
ONEVIEW

Roku Advertising Explained:
Brand Experiences


https://advertising.roku.com/learn/resources/best-practices-for-roku-native-display-ads
https://advertising.roku.com/learn/resources/best-practices-for-roku-native-display-ads
https://advertising.roku.com/learn/resources/roku-advertising-explained-brand-experiences
https://advertising.roku.com/learn/resources/roku-advertising-explained-brand-experiences
https://advertising.roku.com/learn/resources/roku-oneview-incremental-reach
https://advertising.roku.com/learn/resources/roku-oneview-incremental-reach

Get in touch

Have questions? Need a customized solution? Fill
out this form and a Roku Advertising team member
will reach out to discuss how we can help.



I'm a...

Agency "4

First Name Last Name

Work Email

Company Name

Comments

Subscribe to The Stream, our monthly newsletter for exclusive streaming insights
delivered to your inbox

. By submitting this form, you agree to receive marketing emails about our products and
Submit . R )
services. You can unsubscribe via a link in the email.

RoKuU



https://advertising.roku.com/

Contact Us

Login

United States (change) )

iNn

COMPANY GETTING STARTED ADVERTISEMENT
Aboutus How it works Ads Manager
Newsroom Picking a solution Brand Studio

Investor relations
Jobs

Inclusion
Accessibility
Content policy

Contact us

DESTINATIONS

Streaming ads 101

Ad types overview

OUR PARTNERS

Measurement partners

Commerce partners

VIDEO ADS

Roku City
Showrooms
Food

Home
Sports Zones

Brand Showcase

ACTION ADS

Ok-to-Email/Text

Ok-to-Checkout

Standard Video

Pause Ad

LEARN

All resources
Client success
Insights

News & events

Streaming ads 101

The Roku Channel
Programmatic solutions

Measurement overview

NATIVE ADS

Marquee Ad
Spotlight Ad

Theme


https://advertising.roku.com/contact
https://login.ads.roku.com/
https://www.linkedin.com/showcase/roku-advertising/
https://www.roku.com/about/company
https://newsroom.roku.com/
https://www.roku.com/investor
https://www.weareroku.com/home
https://www.roku.com/about/diversity-equity-and-inclusion
https://www.roku.com/accessibility
https://www.roku.com/about/content-policy
https://advertising.roku.com/contact
https://advertising.roku.com/getting-started/how-it-works
https://advertising.roku.com/getting-started/pick-a-solution
https://advertising.roku.com/getting-started/streaming-ads-101
https://advertising.roku.com/solutions/advertise/ad-types
https://advertising.roku.com/solutions/advertise/measurement-overview
https://advertising.roku.com/solutions/our-partners/commerce
https://advertising.roku.com/solutions/advertise/ads-manager
https://advertising.roku.com/solutions/advertise/brand-studio
https://advertising.roku.com/solutions/advertise/the-roku-channel
https://advertising.roku.com/solutions/advertise/programmatic-solutions
https://advertising.roku.com/solutions/advertise/measurement-overview
https://advertising.roku.com/solutions/advertise/ad-types/native-ads/marquee-ad
https://advertising.roku.com/solutions/advertise/ad-types/native-ads/spotlight-ad
https://advertising.roku.com/solutions/advertise/ad-types/native-ads/theme
https://advertising.roku.com/solutions/advertise/ad-types/destinations/roku-city
https://advertising.roku.com/solutions/advertise/ad-types/destinations/showrooms
https://advertising.roku.com/solutions/advertise/ad-types/destinations/food
https://advertising.roku.com/solutions/advertise/ad-types/destinations/home
https://advertising.roku.com/solutions/advertise/ad-types/destinations/sports-zones
https://advertising.roku.com/solutions/advertise/ad-types/destinations/brand-showcase
https://advertising.roku.com/solutions/advertise/ad-types/action-ads/ok-to-email-text
https://advertising.roku.com/solutions/advertise/ad-types/action-ads/ok-to-checkout
https://advertising.roku.com/solutions/advertise/ad-types/video-ads/standard-video
https://advertising.roku.com/solutions/advertise/ad-types/video-ads/pause-ad
https://advertising.roku.com/learn/resources
https://advertising.roku.com/learn/client-success
https://advertising.roku.com/learn/resources?category=%5B%22insights-analysis%22%5D
https://advertising.roku.com/learn/resources?category=%5B%22news-events%22%5D
https://advertising.roku.com/getting-started/streaming-ads-101

Ok-to-Remind

B2B Privacy Notice | CA B2B Privacy Notice | Cookie Settings | My Privacy Choices | Terms of Use |
Dispute Resolution | Trademark Guidelines | Legal | Roku Political Ad Archive

© 2026 Roku, Inc. All rights reserved. ROKU, STREAMBAR, ROKU TV, the Roku logo and the purple d-pad and purple fabric tag designs
are trademarks and/or registered trademarks of Roku, Inc. All other trademarks and logos herein are the property of their respective

owners.


https://docs.roku.com/published/b2bprivacypolicy/en/us
https://docs.roku.com/published/b2bprivacypolicy/en/us#b2bprivacypolicyen_us-CCPA
https://privacy.roku.com/ccpa
https://docs.roku.com/published/tos/en/us
https://www.roku.com/about/disputeresolution
https://docs.roku.com/doc/trademarkguidelines/en-us
https://www.roku.com/legal
https://advertising.roku.com/roku-s-political-ad-archive
https://advertising.roku.com/solutions/advertise/ad-types/action-ads/ok-to-remind

