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Neutrogena Achieves TV Streaming Success
with Roku

Neutrogena, from Johnson & Johnson, is a dermatologist-recommended skincare brand that offers a wide
range of the world's most-loved skin and hair care products.

To improve its audience precision, Neutrogena leveraged Roku’s partnership with Kroger Precision
Marketing (KPM), which feeds shopper data from Kroger's over 2,000 store locations into America’s
#1 TV streaming platform* for better targeting and measurement.

The goal: Drive incremental reach and increase sales

THE STRATEGY

Neutrogena used Kroger's customer purchase data to reach their ideal audience segments, and measure
performance after running the campaign. For their TV streaming ad campaign on Roku, Neutrogena reached
and engaged with light, lapsed, current brand buyers, and cleansing product category buyers with precision.

Here's a sneak peek at some of Neutrogena’s TV streaming ad creative.

Neutrogena
FOR PEOPLE
WITH SKIN.
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THE RESULTS

By using KPM shopper data, Neutrogena connected with new buyers, found their desired audiences,
and delivered TV streaming advertising success. After running a two-month campaign on
Roku, Neutrogena successfully achieved their campaign goals.
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The brand achieved an 8% uplift in household penetration and a 5.5% increase in sales.
Additionally, streamers exposed to the video ad spent 4.2x more on Neutrogena makeup remover wipes than
the average Kroger household.*

When you partner with Roku, you also have access to our measurement partners, like Kroger Precision
Marketing. For more TV streaming strategies, subscribe to our monthly newsletter.

*By hours streamed (Hypothesis Group, Oct 2021)

*The Average Kroger Shopper is the brand spend of the average Kroger shopper in the attribution window.
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Subscribe to The Stream, our monthly newsletter for exclusive streaming insights
delivered to your inbox

Submi By submitting this form, you agree to receive marketing emails about our products and
ubmit services. You can unsubscribe via a link in the email.

RoKU

Contact Us
Login
United States (change) )

in

COMPANY GETTING STARTED ADVERTISEMENT
About us How it works Ads Manager
Newsroom Picking a solution Brand Studio
Investor relations Streaming ads 101 The Roku Channel

Jobs Ad types overview Programmatic solutions


https://advertising.roku.com/
https://advertising.roku.com/contact
https://login.ads.roku.com/
https://www.linkedin.com/showcase/roku-advertising/
https://www.roku.com/about/company
https://newsroom.roku.com/
https://www.roku.com/investor
https://www.weareroku.com/home
https://advertising.roku.com/getting-started/how-it-works
https://advertising.roku.com/getting-started/pick-a-solution
https://advertising.roku.com/getting-started/streaming-ads-101
https://advertising.roku.com/solutions/advertise/ad-types
https://advertising.roku.com/solutions/advertise/ads-manager
https://advertising.roku.com/solutions/advertise/brand-studio
https://advertising.roku.com/solutions/advertise/the-roku-channel
https://advertising.roku.com/solutions/advertise/programmatic-solutions

OUR PARTNERS

Inclusion Measurement overview
Accessibility Measurement partners ~ NATIVE ADS
Content policy
Commerce partners Marquee Ad
Contactus
Spotlight Ad
Theme

DESTINATIONS

VIDEO ADS

Roku City Standard Video
Showrooms Pause Ad

Food LEARN

Home

Sports Zones

Brand Showcase

ACTION ADS

Ok-to-Email/Text
Ok-to-Checkout

Ok-to-Remind

All resources
Client success
Insights

News & events

Streaming ads 101

B2B Privacy Notice | CA B2B Privacy Notice | Cookie Settings | My Privacy Choices | Terms of Use |
Dispute Resolution | Trademark Guidelines | Legal | Roku Political Ad Archive

© 2026 Roku, Inc. All rights reserved. ROKU, STREAMBAR, ROKU TV, the Roku logo and the purple d-pad and purple fabric tag designs
are trademarks and/or registered trademarks of Roku, Inc. All other trademarks and logos herein are the property of their respective
owners.


https://docs.roku.com/published/b2bprivacypolicy/en/us
https://docs.roku.com/published/b2bprivacypolicy/en/us#b2bprivacypolicyen_us-CCPA
https://privacy.roku.com/ccpa
https://docs.roku.com/published/tos/en/us
https://www.roku.com/about/disputeresolution
https://docs.roku.com/doc/trademarkguidelines/en-us
https://www.roku.com/legal
https://advertising.roku.com/roku-s-political-ad-archive
https://www.roku.com/about/diversity-equity-and-inclusion
https://www.roku.com/accessibility
https://www.roku.com/about/content-policy
https://advertising.roku.com/contact
https://advertising.roku.com/solutions/advertise/measurement-overview
https://advertising.roku.com/solutions/our-partners/commerce
https://advertising.roku.com/solutions/advertise/measurement-overview
https://advertising.roku.com/solutions/advertise/ad-types/native-ads/marquee-ad
https://advertising.roku.com/solutions/advertise/ad-types/native-ads/spotlight-ad
https://advertising.roku.com/solutions/advertise/ad-types/native-ads/theme
https://advertising.roku.com/solutions/advertise/ad-types/destinations/roku-city
https://advertising.roku.com/solutions/advertise/ad-types/destinations/showrooms
https://advertising.roku.com/solutions/advertise/ad-types/destinations/food
https://advertising.roku.com/solutions/advertise/ad-types/destinations/home
https://advertising.roku.com/solutions/advertise/ad-types/destinations/sports-zones
https://advertising.roku.com/solutions/advertise/ad-types/destinations/brand-showcase
https://advertising.roku.com/solutions/advertise/ad-types/action-ads/ok-to-email-text
https://advertising.roku.com/solutions/advertise/ad-types/action-ads/ok-to-checkout
https://advertising.roku.com/solutions/advertise/ad-types/action-ads/ok-to-remind
https://advertising.roku.com/solutions/advertise/ad-types/video-ads/standard-video
https://advertising.roku.com/solutions/advertise/ad-types/video-ads/pause-ad
https://advertising.roku.com/learn/resources
https://advertising.roku.com/learn/client-success
https://advertising.roku.com/learn/resources?category=%5B%22insights-analysis%22%5D
https://advertising.roku.com/learn/resources?category=%5B%22news-events%22%5D
https://advertising.roku.com/getting-started/streaming-ads-101

