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Mastering CTV advertising: A marketer’s
guide to Roku Ads Manager

If you're driving purchases, web conversions or app downloads, you’ve probably got search and social ads down
to a science. But if you haven’t explored connected TV (CTV) advertising yet, now is the ideal time.

Consumers now spend 3.5 hours a day streaming—more than the 2.8 hours they spend on social media.¹ And
with Roku Ads Manager, launching a CTV campaign to reach these audiences requires no more effort than
running a social ad. In a few clicks, you can set up your campaigns, track performance with real-time insights,
and even transform your existing video assets into CTV-ready ads.

Below we break down how Roku’s self-serve platform can put advanced targeting, automation, and
performance-driving tools at your fingertips.

Reach Your Audiences When They’re Most Engaged 

Instead of hoping your ad gets noticed while someone scrolls their feed, Roku Ads Manager places your brand
front and center—right in the TV, movies and sports your audience loves.

And it does this while deploying advanced audience targeting and flexibility commonly associated with digital
platforms.

1. Powerful segmentation:

Reach your audience based on demographics, interests, location, and even streaming or shopping habits. A New
York-based fashion boutique can focus on local, frequent shoppers, while a petcare startup can zero in on
viewers who are cat and dog owners.

[iframe src="https://player.vimeo.com/video/1027834593?
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2. Custom Audiences:

No one knows your customers like you do. We’ve made it easy to build audiences using your first party data as
a starting point. With custom audiences, you can retarget customers with new offers, exclude customers who
have already converted and more.

Skip the learning curve by tapping into automation

https://advertising.roku.com/solutions/advertise/ads-manager


You wear a lot of hats, and the last thing you need is a complicated ad platform. That’s why Roku Ads Manager
is designed for ease and efficiency. With Roku Ads Manager, you can manage budgets, optimize, and run reports
in just a few steps.

3. Drive the right KPIs:

Set your optimization goals—whether it’s video reach, website visits, conversions, or purchases —and let Roku’s
custom-built CTV-specific algorithms fine-tune performance in real time.
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4. Visualized reporting for instant insights:

Track campaign performance using our interactive dashboard. Identify which creatives are resonating, tweak
targeting strategies, and get data-backed insights to scale what’s working.
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5. No CTV creative? No problem:

If you lack TV-quality video assets, Roku’s AI-powered video upscaling feature can turn your social and digital
creatives into crisp, high-resolution CTV ads—without the sky-high production costs (spoiler: it’s free). For
example, a handmade jewelry brand can take its YouTube ads and convert them into high-impact TV ads in
minutes.

Also, check out our new program with Spaceback, our go-to partner to help you adapt your social content into
CTV creative.

Stand out with Roku’s actionable ad formats 

CTV isn’t just about reach. It’s about engagement that drives real action. Roku Ads Manager supports
interactive ad formats that make it easy for viewers to connect with your brand directly from their remote.

6. Use Action Ads to engage directly with customers:

With a click of their Roku remote, viewers can request product info, claim a discount, or send a mobile coupon
to their phone. Imagine a meal-prep service running an ad that lets users sign up for a free trial without ever
leaving their couch. Or a food delivery service offering a discount on their next order. And best of all, no
additional costs or minimums for you to get started!
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https://www.spaceback.com/tv/roku


7. Shopify integration for direct purchases:

Have a Shopify store? Connect it directly to Roku Ads Manager so viewers can shop your products straight
from their TV screen. For example, a trendy streetwear brand could feature limited-edition drops, letting
customers add items to their cart and check out in seconds - all directly on screen!
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Ready to take your brand to the biggest screen in the house? 

Sign up for Roku Ads Manager and start running your self-serve CTV campaign today.

¹ Luth + Roku Research, 2024 

Written by:

Roku Advertising

Stay updated with Roku Advertising.

Email*

By submitting th is form, you agree to receive marketing emails about our products

and services. You can unsubscribe via a link in  the email.

Related posts

Subscribe

https://ads.roku.com/signup
https://advertising.roku.com/learn/resources/study-how-streaming-tv-and-social-media-fit-together


N E W S  &  E V E N T S | B L O G

Introducing Roku Ads Manager,
a self-service performance
solution for growth marketers

S T R E A M I N G  1 0 1

For mobile marketers, the
‘social plateau’ is real. CTV can
help.

S T R E A M I N G  1 0 1 | O N E V I E W |

B L O G

How Social Media Marketers
Can Reach the Right
Audiences with TV Streaming

Get in touch

https://advertising.roku.com/learn/resources/introducing-roku-ads-manager-a-self-service-performance-solution-for-growth-marketers
https://advertising.roku.com/learn/resources/introducing-roku-ads-manager-a-self-service-performance-solution-for-growth-marketers
https://advertising.roku.com/learn/resources/for-mobile-marketers-the-social-plateau-is-real-ctv-can-help
https://advertising.roku.com/learn/resources/for-mobile-marketers-the-social-plateau-is-real-ctv-can-help
https://advertising.roku.com/learn/resources/how-social-media-marketers-can-reach-the-right-audiences-with-tv-streaming
https://advertising.roku.com/learn/resources/how-social-media-marketers-can-reach-the-right-audiences-with-tv-streaming


Have questions? Need a customized solution? Fill
out this form and a Roku Advertising team member
will reach out to discuss how we can help.

First Name* Last Name*

Work Email*

Company Name*

Comments

Subscribe to The Stream, our monthly newsletter for exclusive streaming insights
delivered to your inbox

I'm a...

Agency

By submitting this form, you agree to receive marketing emails about our products and
services. You can unsubscribe via a link in the email.Submit

https://advertising.roku.com/


Contact Us

Login

United States (change) 

C O M P A N Y

About us

Newsroom

Investor relations

Jobs

Inclusion

Accessibility

Content policy

Contact us

G E T T I N G  S T A R T E D

How it works

Picking a solution

Streaming ads 101

Ad types overview

O U R  P A R T N E R S

Measurement partners

Commerce partners

A D V E R T I S E M E N T

Ads Manager

Brand Studio

The Roku Channel

Programmatic solutions

Measurement overview

N AT I V E  A D S

Marquee Ad

Spotlight Ad

Theme

D E S T I N AT I O N S

Roku City

Showrooms

Food

Home

Sports Zones

Brand Showcase

A C T I O N  A D S

Ok-to-Email/Text

Ok-to-Checkout

V I D E O  A D S

Standard Video

Pause Ad

L E A R N

All resources

Client success

Insights

News & events

Streaming ads 101

https://advertising.roku.com/contact
https://login.ads.roku.com/
https://www.linkedin.com/showcase/roku-advertising/
https://www.roku.com/about/company
https://newsroom.roku.com/
https://www.roku.com/investor
https://www.weareroku.com/home
https://www.roku.com/about/diversity-equity-and-inclusion
https://www.roku.com/accessibility
https://www.roku.com/about/content-policy
https://advertising.roku.com/contact
https://advertising.roku.com/getting-started/how-it-works
https://advertising.roku.com/getting-started/pick-a-solution
https://advertising.roku.com/getting-started/streaming-ads-101
https://advertising.roku.com/solutions/advertise/ad-types
https://advertising.roku.com/solutions/advertise/measurement-overview
https://advertising.roku.com/solutions/our-partners/commerce
https://advertising.roku.com/solutions/advertise/ads-manager
https://advertising.roku.com/solutions/advertise/brand-studio
https://advertising.roku.com/solutions/advertise/the-roku-channel
https://advertising.roku.com/solutions/advertise/programmatic-solutions
https://advertising.roku.com/solutions/advertise/measurement-overview
https://advertising.roku.com/solutions/advertise/ad-types/native-ads/marquee-ad
https://advertising.roku.com/solutions/advertise/ad-types/native-ads/spotlight-ad
https://advertising.roku.com/solutions/advertise/ad-types/native-ads/theme
https://advertising.roku.com/solutions/advertise/ad-types/destinations/roku-city
https://advertising.roku.com/solutions/advertise/ad-types/destinations/showrooms
https://advertising.roku.com/solutions/advertise/ad-types/destinations/food
https://advertising.roku.com/solutions/advertise/ad-types/destinations/home
https://advertising.roku.com/solutions/advertise/ad-types/destinations/sports-zones
https://advertising.roku.com/solutions/advertise/ad-types/destinations/brand-showcase
https://advertising.roku.com/solutions/advertise/ad-types/action-ads/ok-to-email-text
https://advertising.roku.com/solutions/advertise/ad-types/action-ads/ok-to-checkout
https://advertising.roku.com/solutions/advertise/ad-types/video-ads/standard-video
https://advertising.roku.com/solutions/advertise/ad-types/video-ads/pause-ad
https://advertising.roku.com/learn/resources
https://advertising.roku.com/learn/client-success
https://advertising.roku.com/learn/resources?category=%5B%22insights-analysis%22%5D
https://advertising.roku.com/learn/resources?category=%5B%22news-events%22%5D
https://advertising.roku.com/getting-started/streaming-ads-101


B2B Privacy Notice  |  CA B2B Privacy Notice  |  Cookie Settings  |  My Privacy Choices  |  Terms of Use  |
  Dispute Resolution  |  Trademark Guidelines  |  Legal  |  Roku Political Ad Archive

©  2026 Roku, Inc. All rights reserved. ROKU, STREAMBAR, ROKU TV, the Roku logo and the purple d-pad and purple fabric tag designs
are trademarks and/or registered trademarks of Roku, Inc. All other trademarks and logos herein are the property of their respective

owners.

Ok-to-Remind

https://docs.roku.com/published/b2bprivacypolicy/en/us
https://docs.roku.com/published/b2bprivacypolicy/en/us#b2bprivacypolicyen_us-CCPA
https://privacy.roku.com/ccpa
https://docs.roku.com/published/tos/en/us
https://www.roku.com/about/disputeresolution
https://docs.roku.com/doc/trademarkguidelines/en-us
https://www.roku.com/legal
https://advertising.roku.com/roku-s-political-ad-archive
https://advertising.roku.com/solutions/advertise/ad-types/action-ads/ok-to-remind

