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Amazon + Roku study: 87% higher ROAS with
CTV running

CTV’s biggest contribution may not show up in traditional brand measurement. On days with Roku Media CTV
running, non-CTV channels in the media plan see an 87% increase in ROAS, compared to days without CTV.

That's the key finding from a new analysis from Roku and Amazon Ads looking at more than 400 brands
running through Amazon DSP.

To isolate Roku Media's impact, we compared brand sales on days when Roku CTV was active against days
when it wasn't. We controlled for nine variables that could otherwise explain the difference — including other ad
spend, price, promotion, and seasonality — and used each brand's own performance as its baseline.

In addition to making every other channel work harder, the results show CTV supports new customer
acquisition, and works best when part of a sustained investment.

Bringing new customers into the funnel

Turns out exposure to Roku Media fills your funnel with fresh demand; across the 400 brands analyzed, more
than half (55%) of sales came from new-to-brand customers . These shoppers had not purchased from
the participating brands in the previous 12 months.

The study also found that increasing Roku spend by at least 10% was associated with a 5.6% increase in
branded search and a 6.4% increase in detail page views on Amazon, helping consumers move down the
funnel.

For advertisers focused on customer acquisition, these findings reflect how consumers move across screens.
CTV can introduce your brand with a high-quality commercial on the biggest screen in the home, prompting
viewers to search or shop later on their phone or laptop.

CTV makes the rest of your media plan work harder

As we’ve seen before, CTV can amplify other channels in your media plan. In this study, we saw that on days
with Roku Media CTV running, non-CTV channels generated 87% higher return on ad spend than on
comparable days without Roku Media CTV.

The analysis controlled for similar total investment, audiences, and creative, and compared each brand against
its own performance, with Roku Media CTV delivery as the key structural difference. The findings suggest that

CTV can help build demand that other media can then capture.

https://advertising.roku.com/learn/resources/where-does-ctv-fit-in-the-modern-media-mix-heres-what-agency-leaders-have-to-say


Consistency can build on the impact

While short campaigns work, consistent investment is best to compound results. Across all investment levels,
brands saw the 87% increase in returns on days when Roku Media CTV was running. But brands that
sustained Roku Media CTV investment for six months or more saw total gains of more than 20% above that
average. Advertisers running for only a month or two captured just a fraction of that amplification effect.

That doesn’t mean CTV only works as an always-on channel. It can also play an important role during high-
stakes seasonal moments, when capturing demand quickly matters.

Turn CTV into a customer growth engine 

For advertisers looking to find new customers, the case for CTV is strong. Roku Media can introduce brands to
new audiences, prompt middle-funnel behaviors such as branded search and product-page visits, and
compound performance for every single channel on the media plan.

Customer growth starts with creating demand. CTV gives advertisers a way to build that demand at scale and
connect it to measurable business results.

Put CTV to work for customer growth

Ready to get started? Reach out to your Roku or Amazon sales representative to see how the integration can
work for your next campaign.

 



Contact us

Written by:

Anna Miller

Director, Ad Measurement, Roku Advertising

Stay updated with Roku Advertising.

Email*

By submitting th is form, you agree to receive marketing emails about our products

and services. You can unsubscribe via a link in  the email.

Related posts

Subscribe

N E W S  &  E V E N T S | A C T I O N  A D S

| T V  S T R E A M I N G

How to get started with Roku
Ads Manager

N E W S  &  E V E N T S | A C T I O N  A D S

| T V  S T R E A M I N G

Measuring performance on
Roku: pixels & events

https://cta-na2.hubspot.com/web-interactives/public/v1/track/click?encryptedPayload=AVxigLJ0u1r09Q6ahzy%2B3Z5hYbyxxy5ia2K5SUx5RF%2Buc%2FefILbXdCn7VQJzHdEjAbrKb2kyQByjwBI7MCsbjfKpWuJLeryOkMXEb%2ByeJ7vftI5arGuiLh4we6BnXICvDUJFNqiq18oMW5hS3t4XpLhD2ui36bPCMOIz%2Fh5P5sgAZoDEiQRRmA0YYg%3D%3D&portalId=242780958&webInteractiveContentId=335494711009&webInteractiveId=764172937975&containerType=EMBEDDED&campaignId=8953351f-f5d9-4132-9a3d-d3e482c1a7cf&pageUrl=https%3A%2F%2Fadvertising.roku.com%2Flearn%2Fresources%2Famazon-roku-study-87-higher-roas-with-ctv-running&pageTitle=Amazon+%2B+Roku+study%3A+87%25+higher+ROAS+with+CTV+running&referrer=&userAgent=FuckTheTVs-Archiver%2F0.1+%28%2Bhttps%3A%2F%2Fgithub.com%2Ffuckthetvs%2Farchive%3B+public-interest+preservation+of+smart-TV+advertising+material%29&hutk=87f8856276996f3439ea7dc84cda073c&hssc=30753184.1.1788622317132&hstc=30753184.87f8856276996f3439ea7dc84cda073c.1788622317132.1788622317132.1788622317132.1&pageId=383059464910&analyticsPageId=383059464910&hsfp=2f6ae7362ee2f9a2b01a6c924f915396&canonicalUrl=https%3A%2F%2Fadvertising.roku.com%2Flearn%2Fresources%2Famazon-roku-study-87-higher-roas-with-ctv-running&contentType=blog-post&__hstc=30753184.87f8856276996f3439ea7dc84cda073c.1788622317132.1788622317132.1788622317132.1&__hssc=30753184.1.1788622317132&__hsfp=2f6ae7362ee2f9a2b01a6c924f915396
https://advertising.roku.com/learn/resources/how-to-get-started-with-roku-ads-manager
https://advertising.roku.com/learn/resources/measuring-performance-on-roku-pixels-events


N E W S  &  E V E N T S | A C T I O N  A D S

| T V  S T R E A M I N G

How much does it cost to
advertise on Roku?

Get in touch
Have questions? Need a customized solution? Fill
out this form and a Roku Advertising team member
will reach out to discuss how we can help.

First Name* Last Name*

Work Email*

I'm a...

Agency

https://advertising.roku.com/learn/resources/how-to-get-started-with-roku-ads-manager
https://advertising.roku.com/learn/resources/measuring-performance-on-roku-pixels-events
https://advertising.roku.com/learn/resources/how-much-does-it-cost-to-advertise-on-roku
https://advertising.roku.com/learn/resources/how-much-does-it-cost-to-advertise-on-roku


Contact Us

Login

United States (change) 

C O M P A N Y G E T T I N G  S T A R T E D A D V E R T I S E M E N T

Company Name*

Comments

Subscribe to The Stream, our monthly newsletter for exclusive streaming insights
delivered to your inbox

By submitting this form, you agree to receive marketing emails about our products and

services. You can unsubscribe via a link in the email.
Submit

https://advertising.roku.com/
https://advertising.roku.com/contact
https://login.ads.roku.com/
https://www.linkedin.com/showcase/roku-advertising/


B2B Privacy Notice  |  CA B2B Privacy Notice  |  Cookie Settings  |  My Privacy Choices  |  Terms of Use  |
  Dispute Resolution  |  Trademark Guidelines  |  Legal  |  Roku Political Ad Archive

©  2026 Roku, Inc. All rights reserved. ROKU, STREAMBAR, ROKU TV, the Roku logo and the purple d-pad and purple fabric tag designs

are trademarks and/or registered trademarks of Roku, Inc. All other trademarks and logos herein are the property of their respective
owners.

About us

Newsroom

Investor relations

Jobs

Inclusion

Accessibility

Content policy

Contact us

How it works

Picking a solution

Streaming ads 101

Ad types overview

O U R  P A R T N E R S

Measurement partners

Commerce partners

Ads Manager

Brand Studio

The Roku Channel

Programmatic solutions

Measurement overview

N AT I V E  A D S

Marquee Ad

Spotlight Ad

Theme

D E S T I N AT I O N S

Roku City

Showrooms

Food

Home

Sports Zones

Brand Showcase

A C T I O N  A D S

Ok-to-Email/Text

Ok-to-Checkout

Ok-to-Remind

V I D E O  A D S

Standard Video

Pause Ad

L E A R N

All resources

Client success

Insights

News & events

Streaming ads 101

https://docs.roku.com/published/b2bprivacypolicy/en/us
https://docs.roku.com/published/b2bprivacypolicy/en/us#b2bprivacypolicyen_us-CCPA
https://privacy.roku.com/ccpa
https://docs.roku.com/published/tos/en/us
https://www.roku.com/about/disputeresolution
https://docs.roku.com/doc/trademarkguidelines/en-us
https://www.roku.com/legal
https://advertising.roku.com/roku-s-political-ad-archive
https://www.roku.com/about/company
https://newsroom.roku.com/
https://www.roku.com/investor
https://www.weareroku.com/home
https://www.roku.com/about/diversity-equity-and-inclusion
https://www.roku.com/accessibility
https://www.roku.com/about/content-policy
https://advertising.roku.com/contact
https://advertising.roku.com/getting-started/how-it-works
https://advertising.roku.com/getting-started/pick-a-solution
https://advertising.roku.com/getting-started/streaming-ads-101
https://advertising.roku.com/solutions/advertise/ad-types
https://advertising.roku.com/solutions/advertise/measurement-overview
https://advertising.roku.com/solutions/our-partners/commerce
https://advertising.roku.com/solutions/advertise/ads-manager
https://advertising.roku.com/solutions/advertise/brand-studio
https://advertising.roku.com/solutions/advertise/the-roku-channel
https://advertising.roku.com/solutions/advertise/programmatic-solutions
https://advertising.roku.com/solutions/advertise/measurement-overview
https://advertising.roku.com/solutions/advertise/ad-types/native-ads/marquee-ad
https://advertising.roku.com/solutions/advertise/ad-types/native-ads/spotlight-ad
https://advertising.roku.com/solutions/advertise/ad-types/native-ads/theme
https://advertising.roku.com/solutions/advertise/ad-types/destinations/roku-city
https://advertising.roku.com/solutions/advertise/ad-types/destinations/showrooms
https://advertising.roku.com/solutions/advertise/ad-types/destinations/food
https://advertising.roku.com/solutions/advertise/ad-types/destinations/home
https://advertising.roku.com/solutions/advertise/ad-types/destinations/sports-zones
https://advertising.roku.com/solutions/advertise/ad-types/destinations/brand-showcase
https://advertising.roku.com/solutions/advertise/ad-types/action-ads/ok-to-email-text
https://advertising.roku.com/solutions/advertise/ad-types/action-ads/ok-to-checkout
https://advertising.roku.com/solutions/advertise/ad-types/action-ads/ok-to-remind
https://advertising.roku.com/solutions/advertise/ad-types/video-ads/standard-video
https://advertising.roku.com/solutions/advertise/ad-types/video-ads/pause-ad
https://advertising.roku.com/learn/resources
https://advertising.roku.com/learn/client-success
https://advertising.roku.com/learn/resources?category=%5B%22insights-analysis%22%5D
https://advertising.roku.com/learn/resources?category=%5B%22news-events%22%5D
https://advertising.roku.com/getting-started/streaming-ads-101



