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Alphonso's Webinar Wednesdays:
Navigating The New Normal in TV

TV in the Time of Covid
\fewmg Behaviors, Brand Recall & Favorability, and
R ions to Covid Creatit

Analyzing the Pandemic’s Impact on TV, As It Happens

alphonsoill'  Survata

INSIGHTS 05/20/2020

Webinar [Video]: Viewing
Behaviors, Brand Recall &
Favorability, and Reactions to
Covid Creatives

April 2020

The NFL Draft 2020
TV Audience Insights Report

alphonsoil|*

INSIGHTS 04/30/2020

An Oasis In a Sports Desert:
The 2020 NFL Draft

The Quarantine Effect: TV Hours Watched Up Over 40%
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INSIGHTS 04/21/2020

The Quarantine Effect:
Despite lack of live events,
consumers are still watching

Alphonso Partners With
Variety To Document COVID
Impact On TV Viewing
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INSIGHTS 05/18/2020

Viewership Trends for Sports
Networks during Covid-19

Alphonso's Webinar Wednesdays:
Navigating The New Normal in TV

Tracking Foot Traffic Trends:
TV and Location Data In Action

Analyzing the Impact on Linear & OTT Trends, As It Happens
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INSIGHTS 04/29/2020

Webinar [Video]: Tracking
Foot Traffic Trends: Location
and TV Data In Action

It's Time To Re-Conceptualize
Linear Television
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INSIGHTS 05/04 /2020

Covid-19 Viewership Trends:
Local News Holds Ground,
OTT Stabilizes, Cable News Up
50%

Scripted Series Viewership Increases in Spring
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INSIGHTS 04/22/2020

Scripted Series and Late-
Night shows see viewership
increase
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Join the newsletter

LG AdSolutions

LG Ad Solutions, incorporated as Alphonso Inc, is a global leader in advanced advertising for Connected TV and cross-screen devices, driven by our mission to
create meaningful connections between brands and their audiences. With a vast network of award-winning LG Smart TVs worldwide, we offer advertisers and
content creators broad reach and targeted engagement on the largest screen in the home.
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